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Your Consumer

Duty toolkit

| ow-cost multi-asset solutions
that redefine value

COLUMBIA

THREADNEEDLE

INVESTMENTS



Your Consumer Duty toolkit

Welcome to your
Consumer Duty
toolkit for the CT
Universal MAP range

At Columbia Threadneedle Investments
we recognise that our success is
determined by yours. We are firm
believers in working in partnership with
our clients and the CT Universal MAP
range and the surrounding support we
offer typifies this approach.

Designed to sit within your centralised investment
proposition, the funds leverage our extensive multi-asset
investment capabilities and asset class experts to offer
arange of class leading funds. Each fund is actively
managed from asset allocation to stock selection

and risk control.

We are pleased to offer this range of active funds for
a capped ongoing charge figure of 0.29%, a price point
more commonly associated with passive funds.

This toolkit is an extension of the support we offer

our clients in helping them meet their Consumer Duty
obligations when recommending the CT Universal MAP
range to their clients.

Steve Armitage
Co-head UK Wholesale

CT Universal MAP Range

Committed to our
Consumer Duty

A focus on delivering quality and appropriate
investment products together with excellence in client
service and support is at the heart of our business.
It's an ethos that the Financial Conduct Authority is
hardwiring across the UK asset management and
financial advice industry with its Consumer Duty
policy. Our Consumer Duty toolkit is designed to

help you facilitate the implementation and ongoing
alignment with new Consumer Duty Rules.

Navigate the range of tools and resources available
to you using the four Consumer Duty outcomes.

Products and services
Specifically meeting consumer needs

Price and value
Fit for purpose and represent fair value

Consumer understanding
Enabling informed decisions

Consumer support
Meeting client needs throughout our relationship

NR)lile

The value of investments and any income derived from
them can go down as well as up as a result of market
or currency movements and investors may not get
back the original amount invested.

Past performance is not an indicator of
future performance.
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CT Universal MAP
Redefining value

Launched in 2017, our CT Universal
MAP funds brought something new
to the marketplace — access to a
range of actively managed multi-
asset funds at a low cost.

The range is built to offer individuals a portfolio
aligned with the level of risk and potential reward
that’s right for them. Each portfolio invests across
arange of asset classes — the type and proportion
tailored in each with a view to delivering defined
investment outcomes.

At a glance

Low-cost — we are firm believers in the
potential of active management but recognise
the importance of controlling costs. Ongoing
Charge Figures are capped at 0.29%.

Redefined value — we aim to generate
returns beyond those implementing a passive
approach. Value extends to a comprehensive
suite of support, including Adviser Edge.

Actively managed - strategic and tactical
asset allocation together with specialist asset
class managers actively seeking out the best
individual opportunities.

Multiple options - five risk-targeted portfolios
ranging from Defensive to Adventurous
together with an Income option.

Universal applications — the role advisers
play in helping people achieve their financial
goals has never been more important — the
funds are designed for deployment in a host of
financial planning scenarios.

Typical Asset Allocations: CT Universal MAP range

Defensive Fund Cautious Fund

Lower risk/return potential

Balanced Fund

CT Universal MAP Range

Designed for
deployment in a host
of financial planning
scenarios

Growth Fund Adventurous Fund

Higher risk/return potential

Higher allocation to fixed income

@® Equities 25% @® Equities 45%
® Fixed income 75% @ Fixed income 55%

Source: Columbia Threadneedle, for illustrative purposes only.

U

UK Equity

North America Equity
Europe ex UK Equity
Japan Equity

Pacific ex Japan Equity
Emerging Markets Equity
UK Gilts

UK Index Linked

Global Corporate Bonds
Cash

12.3%
20.2%
5.7%
2.5%
2.4%
3.3%
9.0%
5.4%
36.8%
2.6%

Greater emphasis on equities

@® Equities 75% @ Equities 95%
® Fixed income 25% @ Fixed income 5%
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With five risk-targeted
funds and an income

option, the range
facilitates clear
alignment between
client needs and
attitudes to risk

3

Products

The FCA wants all products and services for retail

CT Universal MAP Range

consumers to be fit-for-purpose.

Designed as high-quality
practical tools for the
financial adviser’s toolkit,
the CT Universal MAP
range draws on extensive
capabilities and robust
product design.

Target market assessment
— with five risk-targeted funds
and an income option, the
range is designed to facilitate
clear alignment between
client needs and attitude to
risk as well as considering
knowledge and experience.

Available here

Products and
services checklist

To deliver good outcomes
firms need to:

v Ensure the product
and services meets the
needs, characteristics,
and objectives in the
identified target market

v Ensure the intended
distribution strategy for
the product or service
is appropriate for the
target market

v Carry out regular
reviews to ensure the
product or service
continues to meet the
needs, characteristics,
and objectives of the
target market



https://docs.columbiathreadneedle.com/documents/CT Universal MAP Target Market Assessment.pdf?inline=true 
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The FCA wants all customers to receive fair value.

CT Universal MAP Range

The range is built to offer
individuals a portfolio
CVJC] aligned with the level of

risk and potential reward
that's right for them.

consumer

The FCA wants firms’ communications to support and enable
customers to make informed decisions about financial

The price of products and services must be fit for purpose and represent fair value for
customers. A lack of fair value is unlikely to be consistent with customers realising their
financial objectives and firms cannot act in good faith if they are knowingly manufacturing
or distributing poor value products and services.

products and services.

Actively investing in equities, fixed income and cash, our CT Universal MAP funds

Price and value checklist

When assessing value firms must consider:

v

AN

The nature of the product or
service, including the benefits
that will be provided or may
reasonably be expected and their
qualities

Any limitations that are part of
the product or service

The expected total price
customers will pay including all
applicable fees and charges over
the lifetime of the relationship
between the customers and firms

Consider how different groups of
customers are affected as

some groups may be at more risk
of harm

With Ongoing Charge Figures capped at 0.29%
our CT Universal MAP range brings the potential
of active management to a passive price point.
Our concept of value extends beyond price
through a comprehensive support proposition.

Assessment of Value — read our latest
Assessment of Value report for more
information about the CT Universal MAP
range, where each of the funds is assessed as
‘demonstrating value'.

Available here

were designed to be clear and readily understandable investment products. We offer
a range of resources so that financial advisers and end consumers can readily get to
grips with the funds — the resources underpinning them, the approaches employed
and the way they are managed.

Standard RFP documentation

— detailed information on the team behind
the range, their philosophy and investment
process, including the approach to strategic/
tactical asset allocation, stock selection and
risk management.

The funds are
designed to be

clear and readily
.ﬂ understandable

Available here


https://docs.columbiathreadneedle.com/documents/Columbia Threadneedle Fund Management Ltd - Statement on Assessment of Value.pdf?inline=true
https://docs.columbiathreadneedle.com/documents/CT%20Universal%20MAP%20Range%20-%20RFP.pdf?inline=true
https://docs.columbiathreadneedle.com/documents/CT Universal MAP Range - RFP.PDF?inline=true
https://www.columbiathreadneedle.co.uk/en/intm/value-assessment-report-table/
https://www.columbiathreadneedle.co.uk/en/intm/value-assessment-report-table/
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%

consumer

We acknowledge our responsibility
in helping you support your clients.
To assist you, we maintain a raft

of regularly updated materials and
resources for the CT Universal MAP
funds.

Additionally, we produce a host of broader
related insights, including macro and market
perspectives as well as updates on practice
management, regulatory and financial
planning related matters.

A comprehensive
suite of support
materials to help you
support your clients

CT Universal MAP — support kitbag

Quarterly
fund reports

Detailed information

on performance and

its drivers. Updates on
portfolio composition,
activity and positioning
as well as perspectives
from the team on the
prospects for economies
and markets.

Quarterly
investment report

Available here

Tactical Asset
Allocation Flashview

Regular and timely
updates on our views on
individual asset classes
as well as information on
recent adjustments to
portfolio positioning.

Available here

Regular
macro views

Updates from our
investment teams
including regular
webinars, articles and a
weekly video update on
economies and markets
from Steven Bell, our
chief economist.

Available here

Webinars

We run webinars
quarterly — our
investment team
providing advisers
with insights on
performance, portfolio
positioning and the
outlook.

m

Available here

Adviser Edge

Our award-winning
free-to-use educational
platform for Financial
Advisers offers access
to a raft of technical
resources covering
financial planning,
investment, practice
management and
regulatory insights.

K

Available here
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https://www.columbiathreadneedle.co.uk/en/intm/our-products/our-capabilities/multi-asset/our-thinking/
https://www.columbiathreadneedle.co.uk/en/intm/our-products/our-capabilities/multi-asset/our-thinking/
https://docs.columbiathreadneedle.com/documents/Tactical%20asset%20allocation%20-%20CT%20Universal%20MAP%20Range.pdf?inline=true
https://docs.columbiathreadneedle.com/documents/CT%20Universal%20MAP%20Range%20-%20Quarterly%20investment%20report.pdf?inline=true
https://www.columbiathreadneedle.co.uk/en/intm/webinars/
https://www.columbiathreadneedle.co.uk/adviser-edge/
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your investment
process

The funds are independently
risk profile mapped and rated.

Mapped to leading risk rating providers

d .
Funds | pxxasre SRGage Fhnaverica @) CT Universal MAP range
CT Universal MAP Defensive 3 3 2.5 21-44 (25)* 2.6 Res ources q uic k | n kS
CT Universal MAP Cautious 4 4 2.8 45-54 (45) 32
CT Universal MAP Balanced 5 5 3.4 55-60 (60) 3.8
CT Universal MAP Growth 6 6 4.2 64-75 (70) 4.3 Target Market Assessment
CT Universal MAP Adventurous 7 8 4.8 76-100 (95) 4.8 Assessment of Value
CT Universal MAP Income 5 5 3.3 61-63 (65) 3.9 Standard RFP documentation

Quarterly fund reports

CT Universal MAP Defensive Fund *1S s Tactical Asset Allocation Flashview
defagto { oW L BEELE N CT Universal MAP Growth Fund CT Universal MAP Cautious Fund fad
' ' ' ' ' v CT Universal MAP Adventurous Fund CT Universal MAP Balanced Fund O, \;, Regular macro views
CT Universal MAP Growth Fund IRO
CT Universal MAP Adventurous Fund Wirgdad Webinars

Adviser Edge

Source: Columbia Threadneedle Investments, data as at 31 December 2023. * FinaMetrica shows 'best fit’ mapping as well as current fund ratings in brackets ().


https://docs.columbiathreadneedle.com/documents/CT Universal MAP Target Market Assessment.pdf?inline=true 
https://www.columbiathreadneedle.co.uk/en/intm/value-assessment-report-table/
https://docs.columbiathreadneedle.com/documents/CT%20Universal%20MAP%20Range%20-%20RFP.pdf?inline=true
https://docs.columbiathreadneedle.com/documents/CT%20Universal%20MAP%20Range%20-%20Quarterly%20investment%20report.pdf?inline=true
https://docs.columbiathreadneedle.com/documents/Tactical%20asset%20allocation%20-%20CT%20Universal%20MAP%20Range.pdf?inline=true
https://www.columbiathreadneedle.co.uk/en/intm/our-products/our-capabilities/multi-asset/our-thinking/
https://www.columbiathreadneedle.co.uk/en/intm/webinars/
https://www.columbiathreadneedle.co.uk/adviser-edge/
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To find out more visit columbiathreadneed|e.com ms’ THREADNEEDLE
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© 2024 Columbia Threadneedle Investments is the global brand name of the Columbia and Tt group of corr
For professional investors only. This financial promotion is issued for marketing and information purposes only by Columbia Threadneedle Investments in the UK.
The Funds are sub funds of Columbia Threadneedle (UK) ICVC Ill, an open ended investment company (OEIC), registered in the UK and authorised by the Financial Conduct Authority (FCA).

English language copies of the Funds’ Prospectus, summarised investor rights, English language copies of the key investor information document (KIID) can be obtained from Columbia Threadneedle Investments, Cannon Place, 78 Cannon Street, London EC4N 6AG, telephone: Client Services on 0044 (0)20
7011 4444, email: sales.support@columbiathreadneedle.com or electronically at www.columbiathreadneedle.com. Please read the Prospectus before taking any investment decision. The information provided in the marketing material does not constitute, and should not be construed as, investment advice or a
recommendation to buy, sell or otherwise transact in the Funds. The manager has the right to terminate the arrangements made for marketing.

Financial promotions are issued for marketing and information purposes in the United Kingdom by Columbia Threadneedle Management Limited, which is authorised and regulated by the Financial Conduct Authority. 495500 (10/23) UK



